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Synopsis

Engaging and thorough, MARKETING, 12th Edition shows you how marketing principles affect your
day-to-day life, as well as their significant influence in business decisions. Core topics include the
social marketing phenomenon, entrepreneurship, C.R.M., global perspectives, and ethics, as well as
in-depth discussions on key tools of the trade, such as metrics and the marketing plan. Intriguing
coverage of newsworthy events clarifies the readings and gets you thinking about your own
decisions in the consumer marketplace. Loaded with helpful learning features like detailed
appendices, cases, vignettes, boxed features, and videos, MARKETING, 12th Edition gives you
countless opportunities to develop and apply critical-thinking skills as you acquire the marketing

knowledge essential for success in the business world.
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Customer Reviews

Charles W. Lamb, Jr., served as chair of the department of marketing at the M. J. Neeley School of
Business from 1982 to 1988 and again from 1997 to 2003. He is currently chair of the Department of
Information Systems and Supply Chain Management and is a former president of the Academy of
Marketing Science and the Southwestern Marketing Association. Lamb has authored or co-authored
more than a dozen books and anthologies on marketing topics and over 150 articles that have
appeared in academic journals and conference proceedings. In 1997, he was awarded the
prestigious Chancellor's Award for Distinguished Research and Creative Activity at TCU. This is the
highest honor that the university bestows on its faculty. Other key honors he has received include

the M. J. Neeley School of Business Research Award and selection as a Distinguished Fellow of the



Academy of Marketing Science and Fellow of the Southwestern Marketing Association.Joseph Hair
is Professor of Marketing at Kennesaw State University. He previously held the Alvin C. Copeland
Endowed Chair of Franchising and was Director, Entrepreneurship Institute, Louisiana State
University. Hair also held the Phil B. Hardin Chair of Marketing at the University of Mississippi. He
has taught graduate and undergraduate marketing, sales management, and marketing research
courses. Hair has authored more than 40 books and more than 80 articles in scholarly journals. He
has also participated on many university committees and has chaired numerous departmental task
forces. He serves on the editorial review boards of several journals. He is a member of the
Academy of Marketing Science, American Marketing Association, Society for Marketing Advances,
and Association for Marketing and Healthcare Research. He was selected as the 2011 AMS
CUTCO/VECTOR Distinguished Marketing Educator, as the 2007 Innovative Marketer of the Year
by the Marketing Management Association, and was the 2004 recipient of the Academy of
Marketing Science Excellence in Teaching Award. Hair holds a bachelor's degree in economics, a
master’s degree in marketing, and a doctorate in marketing, all from the University of Florida. He
also serves as a marketing consultant to businesses in a variety of industries ranging from food and
retail to financial services, health care, electronics, and the U.S. Departments of Agriculture and
Interior.Carl McDaniel is professor emeritus in service at the University of Texas-Arlington. He
currently holds courses for the executive MBA program on the Fort Worth campus and in China. He
was the chairman of the marketing department at UTA for 32 years. McDaniel’s career spanned
more than 40 years, during which he was the recipient of several awards for outstanding teaching.
McDaniel has also been a district sales manager for Southwestern Bell Telephone Company and
served as a board member of the North Texas Higher Education Authority, a billion-dollar financial
institution. In addition to MKTG, McDaniel has written and co-authored over 50 textbooks in
marketing and business. McDaniel's research has appeared in such publications as the Journal of
Marketing, Journal of Business Research, Journal of the Academy of Marketing Science, and
California Management Review. McDaniel is a member of the American Marketing Association. In
addition to his academic experience, McDaniel has business experience as the co-owner of a
marketing research firm. McDaniel has also served as senior consultant to the International Trade
Centre (ITC), Geneva, Switzerland. The ITC’s mission is to help developing nations increase their
exports. He has a bachelor’'s degree from the University of Arkansas and his master’s degree and

doctorate from Arizona State University.
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Thank goodness we can rent textbooks for a reasonable price and return them when the semester

is over!! If you're buying your textbooks on campus you're throwing money away.

| purchased this textbook for an online class and found it very useful. The book was easy to

navigate through and the seller was amazing (bought used).

This textbook was average. The writing was fairly wordy and the subject was covered in great detail.
In some cases the authors go into more detail than is necessary for a basic introduction to
marketing. | did enjoy the presentation of the material. The key terms were easy to identify and
listed out nicely. The real world examples throughout the book were also interesting and informative.
| felt that | got a good value from this textbook and | would encourage you to purchase it here on . |

had a great experience purchasing and using this textbook

kind of beat up and written on, but got the job done

Several insightful tidbits in this book

The book was in pretty good shape nothing missing

Good information and resource. It was easy to understand and colorful. | would recommend this.
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